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Abstract: Talent management is a highly important strategic concern for managers in global organizations
and enterprises. Although talent management is important, there is a scarcity of research in this area,
primarily consisting of conceptual studies. The objective of this essay is to enhance the reader's
understanding of the perspectives, importance, and essential methods in the domain of talent management.
Providing a comprehensive analysis of the correlation between various HRM tasks, with specific reference
to secondary data and studies relevant to talent management. The aim of this study was accomplished by
examining the existing body of research, which was chosen based on its relevance to the issue of talent
management. Furthermore, the latest articles in this particular field were utilized

Keywords: Talent management, workforce planning, recruitment, and development in the field of human
resources

L INTRODUCTION

Talent is a recently loped concept that has recently gained the interest of many scholars (Lewis and
Heckman, 2006). To effectively manage their workforce, ies need to distinguish between empl based on
their performance (Kontoghiorghes, 2016; Mensah, 2015). Human capital refers to the amalgamation of an employee's
abilities, motivation, knowledge, experiences, and skills. To enhance productivity and performance in a firm, it is
essential to possess the knowledge and skills necessary for effectively ing and lling talented individuals.
One way to achieve this is by allocating resources towards enhancing their abilities, expertise, and knowledge (Burbach
and Royle, 2010; Maté et al., 2016).

Most expanding firms have recognized that the most effective personnel management practices are closely linked to the

nization (Gamama et al.. 2018). Skilled individuals are highly sought after by
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Abstract: Globalization and liberalization create opportunities for numerous international brands to
compete in the Indian marketplace. Consumer behavior is intricate and frequently not regarded as sensible.
Another obstacle arises from the fact that consumer personalities vary not just between countries, but also
within and among different areas. The marginalized consumer, who lacks equitable access to the same
range of options as the typical consumer, must also be considered. The notion of 'consumer animosity"
posits that consumers will refrain from purchasing products originating from specific countries, not due to
their poor quality, but rather due to enduring "hostility stemming from past or ongoing military, political,
or economic events" involving the offending nation. In the present study, it is observed that the occurrence
of this event did not take place in the Indian example, despite the fact that a war between India and China
occurred in 1962. The pricing, quality, and utility of a product might impact consumer purchasing
behavior. When designing products, it is important to consider the consumers' taste, preferences, likes,
dislikes, feelings, attitudes, and behavioural features, as well as any other factors that influence their
preference for Indian products.Consumer behavior is complex and often unreasonable. Another challenge
emerges due to the variability of lities, which not only differ between countries but also
within and among different regions. The duenfmnchned customer, who may lack equitable access to the
same array of choices as the average consumer, must also be taken into account. Companies can exploit
their country's favorable image in the production or design of particular items, such as Irzm 's expertise in
woollen rug manufacturing or India's specialization in tea production. This is iall if
the company's global reputation is poor. On the other hand, corporations can also gain advantages by
having a favorable international reputation, similar to Norway. Certain companies, such as those in
Germanys automotive and engmeermg sectors, have the pmenlml to gain advanmges from both. However
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Abstract: The economic advancement of any country is significantly impacted by entrepreneurship.
Entrepreneurship plays a crucial role in a country's growth by i 1l

opportunities, contributing to national income, p ing rural de Jostering iali

driving technical progress, and facilitating export promotion. In order to foster the development of
entrepreneurship in India, the government has regularly imple a variety of . Indian
policymakers are focusing on entrepreneurship. In order to promote the expansion of the private sector,
i initi d, most notably Make in India. For numerous observers

several si; itiatives have been i

of policy, the role of entrepreneurship in remains en; ic. The main objective of this essay
is to examine how the "Make in India" Scheme facili the growth of p hip in India. This
study utilized secondary data collected from diverse sources such as books, journals, websites, and

newspapers
Keywords: enterprise, development, enigma, Make in India scheme, entrepreneurship

L. INTRODUCTION
Entrepreneurship, as defined by A.H. Cole, entrepreneurship refers to the intentional actions done by an individual or a
group of interconnected persons to establish, maintain, or organize a business unit with the goal of generating profits
through the production or distribution of economic goods and services. There are three fundamental philosophical
approaches to entrepreneurship. The initial approach is functional, emphasizing the active participant who is

= o location _and _research _and

- Reviews on the Development of Human Re g @




SHETH LALJI DAYAL AMALGAMATED TRUST’S
LILAVATI LALJI DAYAL NIGHT COLLEGE OF COMMERCE

375/77, Sardar Vallabhbhai Patel Road, Mumbai — 400 004. Tel.: 022 — 2382 7615/ 3507 7382
E-mail: lldhs2000@gmail.com/ info@Ildhs.in
Website: www.lldhscoc.in

Govt. Order No.: NGC 2018 / (100 / 18) MHSHI-4 Univ Affiliation No.: AFF / ICD / 2018-19/ 731
Ref. No. Date:

A
7
i/

% copece ™

L A T

Research Paper by Mr. Jayprakash Maurya

@ Chrome File Edit View History Bookmarks Profiles Tab Window Help ® ©) T Q & Thul2Sep 11:13PM
() () @ DVV Clarifications X @ Paper11986F.pdf X + v
G % ijarsct.co.in/Paper11986F.pdf Y -

E Pilot Survey on "A... M Inbox - bhaleraona... & My Drive - Google... G Google E Pilot Survey on "A... E Marketing Plan Pre... e Sendsteps Web Pr...

Paper11986F.pdf 100% + (IR

IJARSCT ISSN (Online) 2581-9429

™ Y International Journal of A in Science, C ication and T (JARSCT)

IJARSCT ional Op ble-Blind, iewed, Refereed, Multidisciplinary Online Journal

Impact Factor: 6.252 Volume 2, Issue 1, July 2022

Exploration on the Perception of Accounting from
an Analytical Perspective

Mr. Jayprakash Maurya', Mr. Abhishekh Bhoir?, Mr. Nikunj Jayawala®
Assistant Professor, Lilavati Lalji Dayal Night College of Commerce, Charni Road, Mumbai'
SYBMS, Lilavati Lalji Dayal Night College of Commerce, Charni Road, Mumbai®
SYBCOM, Lilavati Lalji Dayal Night College of Commerce, Charni Road, Mumbai*

Abstract: This study provides a focused and analytical overview of the financial accounting literature,
specifically examining accounting valuation. The main areas of interest include the implied costs of equity
capital, empirical accounting proxies, and frictions in accounting theory. The author contends that
accounting research in these domains often exhzb:ts complacency and a dearth of rigorous analysis.
Complacency in the field of fi nanclal ines research ion and impedes the long-

erm viability of e in this paper encompass various issues,
1e bili Th les add thi:

1p
such as structural lling and model falsifiability. It also ines the problem of determining whether a

firm is overpriced or underpriced using valuation models that do not consider such phenomena.

Additionally, it discusses the arbitrary combination of two models, one for valuation and one for
the discount rate. Furthermore, it highlights the failure to ack the empiri itations caused by
risk-neutral valuation models when estimating costs of capital. Lastly, it explores the use of the same model
for both valuation and discount purposes

Keywords: Financial accounting, accounting study, cost of capital, perception

L INTRODUCTION
This paper presents a focused and evaluative overview of the financial accounting literature, primarily focusing on
empirical archival research, but not limited to it. Due to the extensive range of financial accounting study, it is
imperative to exercise discernment and choose carefully. The field lacks criticality as it is too complacent in its
scientific methodology, questionable proxy constructs, and the casual approach of financial accounting empiricists (and
occasionally theorists) towards financial accounting theory. To pre-empt any accusations of undue pride, I must
acknowled e that my own work is not impervious to the objections presented in this paper. The primary areas of
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Abstract: The advantages of online food delivery (FD) became evident during the worldwide pandemic in
2020 as it enabled clients to participate in planned meals and allowed food providers to continue their
operations. Online FD has faced criticism, with reports of both buyer and restaurant blacklists. Hence, it is
an opportune moment to assess the current circumstances and contemplate the broader ramifications of
online financial data and the implications they have for the involved parties. This paper presents the latest
research in this field, uncovering a wide range of positive and negative consequences by using the three
pillars of manageability as a focal point for analyzing the implications. Online food delivery (OFD) has
faced financial criticism due to the substantial fees it charges cafés and the challenging working conditions
it imposes on delivery personnel, despite offering job and business prospects. Online food delivery has a
significant impact on traffic patterns, general health results, and the customer-food interaction from a

iological dp The ial quantity of waste and its significant carbon emissions have
ecological consequences. In the future, parmers should consider strategies to efficiently promote and
govern the advantageous aspects of online FD in order to ensure its overall manageability

Keywords: online food delivery, inabil i social impacts, environmental
impacts

L INTRODUCTION
E-commerce is expanding worldwide as a result of and i access to high-speed internet.
As customers' disposable money increases, they are increasingly utilizing online services. This trend is driven by the
improved security of electronic payments and the expansion of both the number of providers and the extent of their
delivery networks. Customers are attracted to a product or service through online means and motivated to carry out a
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An Evaluation of Customer Satisfaction about Kia

Motors in Mumbai City
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Abstract:  Busi ide ac that the holds  supreme authority. An
understanding of the motivations and methods behind consumer product consumption enables marketers to
enhance current products, identify market demands for new items, and effectively entice consumers to make
purchases.

Consumer behavior examines the decis king process of when their

towards the purchase of goods and services. This encompasses the aspects of what, why, when, where, and
how frequently individuals make purchases, how they assess the purchased item afterwards, and the
influence of this evaluation on future buying decisions

Keywords: customer satisfaction, purchase decision

L INTRODUCTION

India is a developing nation with signi India's internal economy is currently experiencing a growth rate
of approximately 9-10% each year. This growth is contributing to India's increasing significance on a global scale, as
evidenced by the rapid growth in both exports and domestic ion. India's bile industry is positioned as
the focal point of the country's emerging global influence. There is a strong belief that India has the potential to become
a major center for vehicle manufacturing and outsourcing in the global automotive industry, providing advanced
solutions at a high level of the automotive value chain.The automobile industry in India generates a business volume of
$45 billion and has the capacity to expand rapidly, thanks to the presence of large facilities established by both Indian
and international manufacturers. Given India's status as the world's second-largest and fastest-growing population, it is
evident that India's economic and demographic potential will significantly impact the automotive industry in the future.

Kia Motors Limited is the bi; t automobile firm in India, with consolidated revenues of over Rs.70.938.85 crores
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Abstract: Services marketing is a form of marketing that focuses on building and maintaining relationships
with customers, while also emphasizing the value that the service provides. It can be utilized to advertise a
product or a service. Promoting a firm that operates on a service-based model is distinct from promoting a
company that operates on a product-based one. Services marketing is a distinct and specialized field within
the broader domain of marketing. In the early 1980s, services marketing became recognized as a separate
field of study due to the understanding that the unique characteristics of services required different
approaches compared to selling physical goods. The objective of this article is to analyze the concept,
scope, challenges, and issues related to service marketing

Keywords: Service marketing, extent, difficulties, procedure, merchandise

L. INTRODUCTION

A service is an i ibl dity that p acts, or exertions, but cannot be physically
grasped. The intangible element is of great significance. Encompasses the leasing of items, altering and repairing
clients' p i and delivering individualized services. The primary differentiating factors between products and
services include i der booking capacity), inseparability
of production and ion, and y A

Services k is a subfield of marketing that can be categorized into two main areas: product marketing, which

focuses on the marketing of fast-moving consumer goods (FMCG) and durable goods, and services marketing. Services
ing i - escrihe avi of <o (R2C) and husi (RIR)

inventory (including

marketing is a on d to d 1
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Abstract: This article examines the long-term effects of modifications to the personal income tax on
economic growth. The structure and financing of a tax reform are essential for attaining economic growth.
Reducing tax rates can incentivize individuals to engage in work, saving, and investment. However, if these
tax cuts are not p d by ions in spending, they are likely to result in a
larger federal budget deficit. This, in turn, will decrease national saving and lead to higher interest rates in
the long term. Considerable analysis suggests that the impact on growth is either insignificant or adverse.
Implementing base-broadening policies can mitigate the impact of tax rate reductions on budget deficits.
However, these policies also reduce the effects on labor supply, savings, and investment, so diminishing the
direct influence on economic growth. However, they also redistribute resources throughout sectors to
optimize their utilization based on their highest economic worth, leading to increased efficiency and
potentially a larger total economy. Findings suggest that different tax policies can have varying impacts on
economic development. Reforms that enhance incentives, abolish current subsidies, reduce unexpected
profits, and refrain from using deficit will have more ad l impacts on the size
of the economy. However, these reforms may also create choices between fairness and effectiveness

Keywords: economic growth, taxation, policy changes, financial plan, system

L INTRODUCTION
P and ists have i ly shown interest in assessing the effects of potential modifications to the
personal income tax system on the overall magnitude of the economy. Earlier this year, Representative Dave Camp (R-
MI) put forward a significant proposal to restructure the income tax system. The proposal aims to lower tax rates,
ignificantly cut subsidies in the tax code. and maintain revenue and distributional 1 as stated by the
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Abstract: This study examines the importance of conducting financial planning analysis. A financial plan
typically encompasses an investment strategy that involves allocating savings to different assets or projects
with the expectation of generating future income. These assets or projects may include a new business or
product line, shares in an existing firm, or real estate. A financial plan is a strategic framework consisting
of a series of activities or obj that an individual or company i 10 pi ly and
accumulatively accomplish a desired financial objective, such as eliminating debt or preparing for
retirement. Typically, this includes a financial plan that manages an individual's money, along with a series
of steps for spending and saving future earnings. This study investigates how individuals distribute their

cash and whether investors understand the importance of financial planning.

Keywords: Financial planning, savings behavior, evaluations of financial

L INTRODUCTION
In recent years, there has been a substantial shift in saving behavior. India's savings rate is comparatively higher than
that of other countries. Traditionally, saving was mostly focused on physical assets, but there has been a shift towards
financial instruments. This trend mostly stems from the continuous expansion of financial institutions' branch networks
into rural areas of the country. It also partly results from the growing availability of easily accessible alternative
i Currently, individuals are including corporate securities in their household savings, and retail
investors have a preference for investing their assets in the security market. This can be ascribed to the growth of the
stock market and the low interest rates and returns provided by conventional securities. Moreover, the increasing
earnings of India's labor force have played a key role in the country's changing savings behavior.
i i ized i broad classifications:

Study on the Role of Aulng in
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Abstract: The recent restructurmg of Public Sector Financial institutes (PSBs) has generated significant
interest among various holders, including as investors, depositors, borrowers, financial
institute staff, and the executive teams of the merging organizations. Depamors aim to ensure their
financial stability, while borrowers from merging companies are looking for alternative loans that provide
cheaper interest rates and faster processing. Investors will prioritize a higher rate of dividend payments
and an appreciation in the value of their assets, while employees would prioritize the enhancement of their
working conditions. The senior leadership will seek greater independence to effectively oversee and operate
their multiple institutions, with the aim of ling and P ity. The initial
Committee proposed in 1991 that robust financial institutes should merge. After an extensive period of 28
years, the Indian government finally acted upon the vital r d Sfrom the The
I of non-performing assets (NPAs) in public sector financial institutes and the
subsequent need for recurrent recapitalization are commonly believed to be the reasons for this slow
response. Any government that regularly provides more capital to public sector financial institutes (PSBs),
while also being the majority shareholder and having full administrative control over their boards and
senior management, is participating in a moral hazard and p ing poor ics. The ion of
taxpayer funds, which are earned to promote the economic development of the country, for the purpose of
enabling Public Sector Financial institutes (PSBs) to meet the regulatory capital requirements set by
international dards and the provisioning needs by the Reserve Financial institute of India, is
questionable. The gavemment: Db]ECtIVE behind the merger is to enhance the size and global
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Abstract: Tableis and smariphones are p) Iy and altering our ding of health
and fitness. Both users and health professionals now have access to a wide range of applications that
encompass the entire spectrum of healthcare. Gathering information, averting, diagnosing, treating, and
monitoring are all components of the process. In addition, our team created myFitnessCompanion®, a
mobile application for health and finess that has been available on the Android Market since February
2011. The objective of this essay is to examine our process of developing and promoting a fitess and
wellness application. This article explores the adoption of health apps by users and the healthcare industry,
as well as the future distribution of mobile health applications. IBM Watson, an artificial intelligence
system developed by IBM, has surpassed human intelligence in many aspects. Wa!san not only defeated
praise for ifying a woman
with leukemia. Below, we have compiled a list of the top GPS tracking applications for Android. 1. The
authors' and experience as a developer of mobile health and fimess software spans seven years.
Personal Health Record (PHR) systems, such as Microsoft HealthVault, and regulations imposed by the
FDA may exert an impact

previous Jeopardy! champions, but he also received widesp

Keywords: Technology, Artificial Intelligence, Applications, Innovation, health concerns

L INTRODUCTION
Automation is a recently developed field that has witnessed remarkable achievements as well as notable failures. The
failures primarily occurred due to the underestimation of the complexity of seemingly straightforward problems, as well
as the belief that sheer computauonal capacity can resolve any problem. The authors' expertise in developing mobile
of experience. The research i the impact of
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Abstract: This paper aims to illustrate the significance of accounting information systems in the process of
modernization. This paper presents an overview of the main objective of an accounting information system
(AIS), which is a system designed for users. Its purpose is to gather, record, and manage data and
information related to events that have a financial impact on organizations. Additionally, it involves the
ssing, and di of i ion to both internal and external stakeholders.
Accounting information systems possess the capacity to exert a substantial influence on corporate
perf . After analyzing the theoretical dation, I outline the primary goals of the Accounting
Information System, its practical uses, significance, and its role in the process of modernization.
The research findings illustrate the crucial role of accounting information systems in our economic and
social systems, specifically in facilitati de ing by providing accurate and valuable
information for making optimal choices that contribute to the commercial success and prosperity of the

modern world

Keywords: Accounting, Information system, Accounting Information system, Subsystems of Accounting
Information System

L INTRODUCTION
The objective of accounting is to provide a systematic approach for recording, reporting, summarizing, and evaluating
financial information. In order to accomplish this, it is necessary to construct an accounting system that satisfies the
equi ats o d on_accounting in A fom it by hle
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Abstract: Financial planning involves assessing an individual's financial objectives,
determining their life aspirations, and implementing necessary strategies to achieve those
objectives within a specified timeframe. It is a technique for measuring an individual's
requirements in terms of money. This study aims to explore the strategies an investor
might employ to effectively and all their ial resources. What is the
viewpoint of the investor regarding short-term and long-term goals? The researcher has
collected primary data using a survey that examines the investment goals and risk
tolerance of participants. Thorough investigation into every aspect of this subject has
shown that Financial Planning is a flexible and adjustable concept that necessitates
consistent and methodical analysis, effective administration, astute discernment, and
implementation

Keywords: Planning, goal, person, and financial commitment, investment decisions

L. INTRODUCTION
Financial planning extends beyond mere investing. There are multiple strategies for implementing a business plan
during economic periods. Investing in a life insurance product without knowing the necessary coverage level, suitability
of the expired product, or the need for life insurance is futile.

Every individual worldwide earns money to achieve one or more life objectives. Individuals utilize money for noble
nurnose h ove he exn es o a rio 1. 14 nhance their standard of 1
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Abstract: The financial crisis that occurred in the past decade did not occur suddenly. Scholars must
analyze the fundamental factors that led to the financial phe. ing corporate governance, our
focus will be on enhancing internal control and internal audit. Studies have identified specific warning
signs that indicate the impending financial crisis. However, the main problem stems from inadequate
financial detection and a lack of comprehension of the importance of the internal audit role in the internal
control system. Internal audit is a fundamental pillar of corporate governance. The purpose of our study is
to investigate the perception of financial auditors regarding the impact of their understanding of internal
controls on the production of accurate financial reports and the enhancement of the audit procedure. In this
study, we evaluate the importance of internal audit in the internal control system using data from 70
auditors who are members of the Romanian Financial Auditors Chamber, out of a total of 1178 members
from all regions of Romania. To underscore the research, our focus has been on doing an empirical study

in Romania

Keywords: ACFE (Association of Certified Fraud Examiners), financial crisis, fraud, internal audit, and
internal control

L INTRODUCTION
The significance of internal controls and internal audit has significantly escalated during the previous decade. This
study seeks to provide survey data demonstrating the indispensability of internal controls, their effectiveness in
preventing fraud, and their capacity to enhance the quality of financial reports. The IFRS 2011 manual states that the
aim of financial reporting is as follows: Universal The objective of financial reporting is to provide financial
information about the reporting organization that can be used to assess whether to allocate resources to it and to
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Abstract: This study article presents a comprehensive evaluation of the thematic analysis about the impact
of financial all on enhancing employee p The objective of this research paper is to
comprehend the financial incentive system within the competitive business market, the primary
responsibilities of the incentive process in bolstering employee performance, the procedure for enhancing
business productivity through financial rewards, and a significant tool or process for analyzing the
advantageous impacts of employee incentive methods in the business market, along with concrete data and
information for correlation.

Keywords: Efficiency, E: i ion, Financial All

L. INTRODUCTION

Monetary allowances or money awards in a competitive work setting are crucial for motivating workers to exert their
utmost effort. Based on economic studies, using financial isa ly employed strategy to enhance
employee performance inside an organization or firm. Financial allowances play a vital role in enhancing employee
performance, owing to many contributing variables. This study article focuses on the accurate evaluation of financial
allowances and their importance in enhancing performance in a highly competitive corporate environment.

The objective of this research is to elucidate the importance of understanding financial allowances, the justification for
their implementation in the business sphere, the worth of monetary awards for employees, and other associated matters.
The objective of the study is to ascertain the impact of monetary allowances on the changes observed in the business
market _The literature_review section of th dy_nravide is_of the nivatal _rale of financial
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Reviews on the Development of Human Resources
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Mrs. Nada Patel', Mr. Makwana Sameerz, Mr. Shranik Shinde®
Assistant Professor, Lilavati Lalji Dayal Night College of Commerce, Charni Road, Mumbai'
SYBCOM, Lilavati Lalji Dayal Night College of Commerce, Charni Road, Mumbai®
FYBCOM, Lilavati Lalji Dayal Night College of Commerce, Charni Road, Mumbai*

Abstract: The present study focuses on the administration of human resources in service industries, where
the workforce plays a crucial role in implementing policies, goals, and objectives in a clear and
comprehensible way. They play a vital role in the growth of an organization as they stimulate the creative
and productive energy. The study examines the many phases of a professional program, as well as the
progression of one's career. This analysis scrutinizes the evolution of an individual's work, emphasizing the
phases of experimentation (engaging in various roles), establishment, continuity, and decline. It also
analyzes the correlation between activities and an individual's chronological age, as well as the level of
involvement and influence connected with each stage.

Keywords: Human resources, development and planning, human resource processes, training and
development, HRM

L. INTRODUCTION

An organization is a structured collection of individuals that work together in a coordinated manner, following a
hierarchical structure, to achieve particular goals (Zakirova and Gimadiev, 2019). Businesses utilize a diverse range of
resources, including both human and material assets, in a systematic and organized manner to achieve desired
outcomes, such as the production of goods or the provision of services. In order to establish the company's
organizational structure, it is essential to identify the tasks required for producing the product or service and effectively
coordinate them to achieve the desired outcome (Bagheri, 2016). In order to ensure the smooth functioning of the
organization, this coordination involves establishing connections among the different parties involved. The following
factors must be taken into account for efficient HR management:
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Abstract: Throughout the Vedic age and after, women have been subjected to a multitude of injustices,
including gender di and limited independence. The society's opinion regarding women was
exceedingly severe, improper, and insinuated that females possess inferior talent and physical strength
compared to males. Nevertheless, the dynamic social, legal, and economic landscape grants women the

itle to ion, freedom of , and various other rights that ensure gender equality.
Currently, women are attaining equitable rights and utilizing them to demonstrate their capabilities or
enhance their reputation. The evolving trends contribute to the increased effectiveness of women in various
domains, including the financial sector and positions of leadership. This study investigates the evolving
social conduct of women and their contributions to the advancement of different industries

Keywords: Women empowerment, performance of women in Government and non-government
organizations, gender, societal opinion

L INTRODUCTION
The progress of a nation is upon the of women. G and government
organizations prioritize education, employment, and entrepreneurship as crucial elements for enhancing women's social
status. Historically, women faced societal expectations and prejudice in order to persevere. In undeveloped countries or
states, a patriarchal society enforces restrictive living conditions on women, and their impression of women as feeble
and inept tarnishes their reputation. Nevertheless, the evolving societal expectations compel women to showcase their
appearance and capabilities. Currently, education serves as the most effective means for progressing and addressing
these problems. Employment prospects serve as a means to reach the highest level of achievement and strive for
success. Education _empowers women by fostering_self-confidence. broadening their choices, enabling them to
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Abstract: The primary labor management difficulties that are expected to be of utmost importance in the
near future are likely to revolve around the issue of employee retention. Research suggests that firms which
align their organizational behavior with the demands of the contemporary workplace by offering both
financial and non-financial incentives as part of their people management strategy are likely to achieve
Juture success. In fact, the dynamics of the workplace should mirror a heterogeneous community of
individy with varying ivations, perspectives, and beliefs. Value systems exhibit significant variations
both among themselves and in comparison to previous eras. This problem is particularly widespread given
the current economic conditions and resulting company downsizings, which greatly amplify the departure
of essential staff in private sector banks. This research study demonstrates a correlation between monetary
and non-monetary incentives and employee retention in banks.

Keywords: Motivation, Financial rewards, Non-financial rewards, Employee retention, Private sector
banks

L INTRODUCTION
The consensus is that the main objective of human resource management is to develop solutions that enhance employee
work ion. Employ: ici ion for their skills and endeavors, encompassing both financial and
financial aspects. Employee retention the ies and protocols that organizations adopt to prevent
valuable people from resigning from their roles. It involves implementing strategies to promote staff retention for an
extended duration within the firm Emolovers must ensure that fthey recruit_indivi wh, a_high level of
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A

Abstract: The customer is the central emph of service . Expert is necessary for
designing products and services in the financial services industry. The banking industry is the most ancient
and crucial sector in the financial services industry. Customer Relationship Management (CRM) greatly
mﬂuences the service business by effectively acqumng and retaining clients for long-term efficiency.
Relati k was officially incorporated into the field of service marketing during the early
1990s. Banks realised that it was more financially advantageous to retain and incentivize current clients
rather than actively seek new ones. The fundamental purpose of CRM is to obtain and retain customers. As

a result, banks now highly value thorough customer satisfaction, which signifies that the consumer is
content and satisfied with the service. Therefore the researcher’s objective was to examine the degree of
with customer i pp! in selected private sector banks in this
study. Service providers, e:pecmll; banks, are often concerned about their lack of comprehension
Customer Rel (CRM). Fi ! i have their own strategies to
sustain relationships with consumers.
Nevertheless, it is crucial to take into account the clients' opinion of banks' CRM efforts. By promptly
addressing consumer demands through CRM activity, banks can enhance customer awareness and establish
a significant client database. Thus, the notion of CRM could be emphasized in a manner that banking
customers are handled with utmost d and respect. C ly, banks are required to enhance
consumer happiness by offering current financial services and delivering more user-friendly experiences,
thereby ensuring that engaging in modern banking becomes a delightful experience for clients.

Kevwords Dedication, Customer Relationship Management, Fidelity, Banks Service Quality, Financial
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Abstract: This essay centers on sensory . a strategic approach aimed at i
behavior and emotions. The customer desires an emotional and unique experience associated with their
purchases, rather than simply acquiring a product or service. Consistent with previous research, our survey
study demonsirates how diners evaluated the here of s by considering their cognitive and
emotional reactions. The combination of environmental stimulation with the four senses creates a
synergistic effect that elicits an internal cognitive and/or emotional response in customer-facing emp

These senses include sound, sight, touch, and scen. The survey results highlight the importance o

comprehending the impact of sensory on ional (increased pleasure) and
cognitive perception of quality) resp

Keywords: clientele, dining establishments, advertising, branding, consumer senses

L INTRODUCTION

Businesses are compelled to allocate funds on sensory marketing because to the prevailing economic conditions. The
importance of human senses has often been overlooked, or at best considered as a field separate from marketing. Every
individual perceives their surroundings by utilizing all five of their senses. The efficacy of a firm's marketing plan and
the personalized nature of a customer's sensory experience can be enh, d by having kr about the individual's
sensory faculties.

In order to differentiate themselves in the current or larget market, organizations largely employ sensory marketing
" a m ranhics_and 1




